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Supplemental Analyses for Social Perception in the Volunteer’s Dilemma:
Role of Choice, Outcome, and Expectation

Replicating Studies 1 and 2 over levels of expectation (Study 3)

	We pooled the data over the two levels of the expectation variable and replicated the analyses performed in Study 2 by submitting the pooled scale scores to a 2 (behavior: volunteer/defect) by 2 (outcome: partner volunteers/defects) repeated measures ANOVA separately for competence and morality judgments. As before, volunteers were seen as more competent, F(1, 174) = 84.66, p < .001, ηp2 = .327, and more moral, F(1, 174) = 136.42, p < .001, ηp2 = .439, than defectors. Likewise, a similar pattern of outcome bias emerged, such that targets who met with defection were seen as less competent than targets whose partners volunteered, F(1, 174) = 84.66, p < .001, ηp2 = .327. In this study, and contrary to Study 2, outcome also affected judgments of morality in a similar way, F(1, 174) = 7.82, p < .01, ηp2 = .043. Note that this effect fell to nonsignificance when controlling for competence judgments in ANCOVA. The behavior-by-outcome interaction effect was again significant for competence, F(1, 174) = 36.91, p < .001, ηp2 = .175, but not for morality, F(1, 174) = .97, p < .33, ηp2 = .005, suggesting that the magnitude of outcome bias depended on the target’s behavior within the former domain but not the latter.

Replicating self-enhancement and social projection effects observed in Studies 1 and 2.

	Pooling over expectation conditions (total N = 175), participants reported that they were more likely to choose Option A (volunteer) (M = 4.76, SD = 1.47) than the average Mechanical Turk user (M = 3.79, SD = 1.50), t(173) = 8.92, p < .001, d = .63. The correlation between these two ratings was moderate to large, rSelf,Other(174) = .56, p < .001.
[bookmark: _GoBack]	As in Studies 1 and 2, participants’ own preference to volunteer predicted the difference between competence ratings of volunteering and defecting behavior, β = .281, t(171) = 2.65, p < .009, and morality ratings, β = .397, t(171) = 3.92, p < .001, when pooling over expectation and outcome variables. This analysis replicated for a third time the finding that the more observers were themselves inclined to volunteer, the more favorably they rated volunteering targets as compared with defecting targets. Other-estimates had no effect. 

